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The World of Social Media



https://www.youtube.com/watch?v=Ij3W47c8MIQ
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* Inbounds Marketing

* Mobile Marketing

 Video Marketing

« Word-of=mouth Marketing
« Content Marketing

StatIC Website Design
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=21 Contributions vs. Control

“New marketing is about the relationships, not the
medium.” — Ben Grossman

ERIHR : Social Media Marketing: A Strategic Approach Paperback — March 9, 2012


http://ben-grossman.com/
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Inbound Outbound

Mail v Cold Call

\

\ [/

Shortﬁesults

ERHE : Marketing 101 - Social Media vs Traditional Media - 2012
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=53  Trust building

One Way
Firm to potential customer

MEDIA Interactive /Engaging
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Advertising campaign with a set stop
and end
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Doesn’t have an end date.

Trust is slow to earn, but very
easy to lose .
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After Mission set

B BN A RAS 1T IR s T =B HA
Tune ~ Listen

Monitor
Social Media
Marketing
Plan Cycle

Strategies
and Tactics

\ Target /
Tools h -Audie
nce

E 12K : Brian Rudolph UPCEA Part 1: Social Media Strategy(13) - 2014
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Example . Mission to Goals

Mission

Goals --

Facebook (4

S

ERRIRE : How to Create a Social Media Strategy Template - 2014



http://localvox.com/blog/social-media-strategy-template/
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ERHIR : 7 Goal-Setting Tips and Strategies for Social Media Marketers - 2015
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https://www.youtube.com/watch?v=YGlhCCwYVh4
https://www.youtube.com/watch?v=sxPBv4Skj98

CE® [ X 58 58 P/

International Certifi cat ion Center

48 B8 41 A5 1T 5 SR B




‘cEo [ |2 58 35 /)

\__~ International Certification Center

Social Media Tactical Toolkit

Photo Sharing
o Sites

Presentation o Social 0
Sharing \EAYIS
; Online Video




CE® [ %58 58 P/l

International Certification Center

Content = information




‘cro. B IR EREE Pl

ati | Certification Center

o« AUERITIHNA B E D R/MEST -
18 | FEMEWEERENS  ETEAMTH -
£T1E . BT R EEEE R — BRI SETTH

: 1. A RIS
*iﬁ_j 2 EEEEEE
DE RIE T




' CE®

D) REREE PN it

ARNEAREERR

International Certification Center B3 LR B

TUTTI PAZZI PER

RoOLIi

FER SAPERNE DI PIU

DEAGOSTINI
Publishing

- 56 151

13-20 @[ERY 543 EEAE

R - SRR -

AT 200 TEVA A (8 [ /)N Wil 24 Robi
A LR BRaE A 1-8H VA SE D Bk BB R O

B2 2014 06 H03H ¢ Leaveacomment

ELt AEESE BRI
TR - bRE - HEE - HERA

o5

o oEE WA s
W .

i3

ERIRR

mER 543 -

HFESISRIMA




- [EETT

‘ceo. B % 3R 58 b 1)

-
) . L
i — A\[/ =
=R TIH A . [
- FOR

e [FhE@REE]

ey | /NSTERUEIRHEET 4
PR

e E—HEEIN15EARISEA

o« —ERAAIKS5|HE11008 ARiS5hH

e —ERRNA=TAIEEXE - &l
Ne# AT AR MRS




o0 B RRE P

B E AR TT IR A

o [HIAEZFRERRZEERE] 2006 FFEILASE " 2SR

EUASERIREZELA - LORSARITHESEREXREZEEEE) -
"ENIKER ) AEEBREMKEEEEZ - MR IFRITEE
E=REEA - REFESEFrZEEFR/RNAEFRERE NS - BN
FHEFEASH=®  EBEIUERE  KREZ1EVEHE -

MEZH 2R - B3BE—EEAR EAE




CE®

O© BFaEGF]H

@ AT1E
== AZRIEES

@ AT XCEIEEE

® MES

® B—HEHEBE D




How-to’s Example:

Styling You posts a clever mix of photos and
text overlays to demonstrate a process. She
created this highly pinnable image to show
how to do makeup in 2 minutes.

(s e
| Lied - Mgt B FOEY

HMuppy Friday (o you, The lany-gird 1ips weep on
coming. Today Pve Qo a rew 2=minute makeup
Fr woun RIS 10 Mayielling Rew Yor =
Aurtralin, Mol yoda could win 1 of 10 doubis
padisted B0 tpdnd bhé evenong wilh me Chnd §o
behind the scenes) it Meroede i=2ene Faghign
Festival Sydney. Delails hare,

Enpcf Fin ) DIxEYR [saontored]

U vy i g— Top Commanty -
St gend 17 prmar B

2 1 shahe



http://www.stylingyou.com.au/2013/08/2-minute-makeup
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https://www.youtube.com/user/kyoko38
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https://www.youtube.com/user/LoveU520Show
https://www.youtube.com/watch?v=xUjKzTMSB-g
https://www.youtube.com/watch?v=D3WL9coi-Ck
https://www.youtube.com/user/LoveU520Show
https://www.youtube.com/watch?v=D3WL9coi-Ck
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http://info.fever38.com/marketing-case-study-how-beauty-brand-uses-facebook-line-to-boost-counter-visits/
http://info.fever38.com/marketing-case-study-how-beauty-brand-uses-facebook-line-to-boost-counter-visits/
http://info.fever38.com/marketing-case-study-how-beauty-brand-uses-facebook-line-to-boost-counter-visits/
http://info.fever38.com/marketing-case-study-how-beauty-brand-uses-facebook-line-to-boost-counter-visits/
http://info.fever38.com/marketing-case-study-how-beauty-brand-uses-facebook-line-to-boost-counter-visits/
http://info.fever38.com/case-study-how-tv-industry-uses-social-media-achieve-business-objectives/
http://info.fever38.com/case-study-how-app-media-uses-social-media-acheive-explosive-growth/
http://info.fever38.com/case-study-how-app-media-uses-social-media-acheive-explosive-growth/
http://info.fever38.com/case-study-how-app-media-uses-social-media-acheive-explosive-growth/
http://info.fever38.com/case-study-how-hyper-mart-uses-social-media-for-o2o-marketing/
http://info.fever38.com/case-study-brand-agent-collaborate-build-loyal-community/
http://info.fever38.com/case-study-brand-agent-collaborate-build-loyal-community/
http://info.fever38.com/case-study-how-coffee-shop-uses-social-promo-to-convert-fans-to-customers/
http://info.fever38.com/case-study-how-hotel-uses-social-media-for-brand-building/
http://info.fever38.com/case-study-how-hotel-uses-social-media-for-brand-building/
http://info.fever38.com/case-study-how-shopping-mall-uses-social-media-to-become-white-collar-after-work-hangout/
http://info.fever38.com/case-study-how-shopping-mall-uses-social-media-to-become-white-collar-after-work-hangout/
http://info.fever38.com/case-study-courier-service-builds-brand-via-social-community/
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